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What is UKTV?




Consistent, market defying growth - despite being linear only until 2013

BUKTV Viewing Share (%)

Source: BARB TechEdge, 2018 is Jan-Oct
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At risk of being swallowed by the tide of change
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User expectations had changed with the onset of digital platforms
e The BBC brought the concept of Catch-Up  Pay TV platform raised expectations further with the
to the masses, with the launch of the introduction of PVR & Box Sets

iIPlayer in 2007
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Exceptional growth on UKTV Play
every year since launch +a0%

+79%

/ +48%
+21%

—_—

+348%

e

2013 2014 2015 2016 2017 2018

UKTV VOD Views 2013 - 2018



A fundamentally different landscape in which broadcasters have
been forced to rethink our offer & up our game

ALL INDIVIDUALS

Average video time per day

All Individuals: 4hrs, 39 mins

16-34s: 4hrs, 19 mins

Source: 2017, BARB / comScore / Broadcaster stream data / OFCOM Digital
Day / IPA Touchpoints 2017 / Rentrak

YouTube m Facebook m Other online video ®m Online "adult’ XXX video
m Cinema = DVD Subscription VOD Broadcaster VOD
m Playback TV mLive TV



Digital change has brought new opportunities where content &
product utility are the key differentiators

= PC/Laptop ® Tablet ® Smartphone

14% m

12% m

0% o 10%

8% 7%
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Someone else's house Public transport At work Public building In a car Travelling on business
Net: 17% Net: 16% Net: 13% Net: 13% Net: 12% Net: 10%
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o3,

Source: Screen Life: TV advertising everywhere, 2014, Craft/Thinkbox



Business and operational strategies are changing

* How has UKTV adapted / responded?

 Step-change investment in original commissions



Game changing utility & a re-writing of the content rulebook
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Original commissions are now a key differentiator & driver of performance

Top Ten Shows 2013 ('000s) Top Ten Shows 2018 ('000s)

Taskmaster [
Murder on the blackpool express -
Jon richardson: ultimate worrier L
Death in paradise -
Father brown f
Would i lie to you? _
Abandoned engineering _|

Judge romesh

Dynamo: magician impossible
Storage hunters

Mrs brown's boys

Grimm

Dave gorman: modern life is goodish
Qi xl
Rizzoli & isles

Suits

Jonathan creek Inspector george gently

|

Megatruckers Impossible railways

0 2000 400 600 800 1000 1200 1400

,, ,, S
600 800 1000 1200

. Acquisitions

UKTV BBC

Source: barb/TechEdge full year 2016. Top episode. 000s o .
Originals Archive




Business and operational strategies are changing

* How has UKTV adapted / responded?

 Step-change investment in original commissions

* Box set stacking and VOD previews / premiers



= Judge Romesh VOD preview - Project Dovetail results

" JUDGE ROMESH

.

Ep3 consolidated
399k

Ep3 Dovetalil
491k +23%

Source: Barb Project Dovetail



Taskmaster Series 7 in detail

Episode Preview Live+VOSDAL Time-Shift Online VOD 8-28 Days Dovetalil

Epl 0 679k 453k 36k 102k 1.23m

Ep2 356k 466k 406k 17k 138k C1.34mD

+9%
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Business and operational strategies are changing

* How has UKTV adapted / responded?

 Step-change investment in original commissions
* Box set stacking and VOD previews / premiers
 VOD exclusive content

 Co-productions & collaboration
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All EpisSde$:18 January



COMING 2019
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Business and operational strategies are changing

* How has UKTV adapted / responded?

 Step-change investment in original commissions
* Box set stacking and VOD previews / premiers

* VOD exclusive content

 Co-productions & collaboration

* 3rd party content aggregation



my5.tv

channeld4.com

UKTV Play Inbox (1,272)...

mws BROWSE v SEARCH Q & SIGNIN &

j Solar P... Best ads in 5... gohenry | Th... Binet and Fie... UKTV Play Inbox (1,272)... Pages - Home We supercha... Thinkbox res...

Sign in to My4 Watch Live Categories Box Sets Catch Up (3 Parental Controls: Off Sear(

BLAZE VICE

SORT v Ground-breaking docs and award-winning series

my5.tv

gohenry | Th... Binet and Fie... UKTV Play Inbox (1,272)...

MY'j' BROWSE v SEARCH Q & SIGNIN o
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% HAMILTO

PHARMACOPEI

Hamilton’'s
Pharmacopeia \

Exploring some of the world’'s most unique drugs

PBS AMERICA

SORT v

T, Latest Releases See all (1

- - T R
% J v : \ T " - "
: - N LR : = — \ =
-5 N ge—d : ¢ =% ' v — e
AN ) W A V= X JiiiLe Nt - ®
i 7 = 4 = j 1 Y "‘ = 3 o a3

- = - T (% a =\ ‘ = i < -\ \ . . s - - w
g The Assassination of " . . ' - - -
The Fight ’:“:w:f«i | ‘h(_},__ ﬁ“ Freedom Summer [rump’s Takeover The White House Henry Ford r ol ..-A‘._‘ = A o A ,n




) ,;ﬂa

| Sz.ﬁ i

: >~

N [ d Ly il

‘l:'

:

Product / Ul has proved just as critical as content

* Enhances experience, differentiates, & drives performance

BEFORE
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VOD 2.0 for UKTV Play

* Mandatory registration (a double edge sword)
* Genre led vs Channel Brand led

e Recommendation engine

* Personalised Ul

e Simulcast



A P B e b :
20 N A ,{,;;f' E | 2
) . : ‘ "\\‘2 : ' - :
‘t‘t.,; _ j & 29 QQ
. v -
A "‘A_Yl )

VOD 2.0 Benefits

Data & Insight Customer Experience Increased Views
& Dynamic Advertising



VOD 2.0 — UKTV Play Before

WELCOME TO UKTYV PLAY
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_— Hero Promo

WELCOME TO UKTV PLAY

D EE—— Suggestions

-_— Genre Recommendations

e — Secondary Promo

TASKMASTER S # N S
A'éq’ ALK DAVIES 3
'W’Va !{ 9 R X dame

UKTV Play VOD 2.0 - BEFORE

—_— ‘More like this’

TV HIGHLIGHTS TV GUIDE 3
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| «—————————————  Channel highlights

B On a Clear Day

Tomorrow at |.05am
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Suggestions

UK COMEDY

B ] FOOTBALL'S

G 7 I Genre Recommendations

Secondary Promo
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UKTV Play VOD 2.0 - AFTER
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ALL HISTORICAL MOST POPULAR FEATURED DRAMA

DRAMA -
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HISTORICAL DRAMA CRIME DRAMA SCIENCE AND NATURE

WCHENS | : P RIS ) y
BLACKOPS . R S bt T A LIFE ON madagascar

1 ARTH

ALL DRAMA MOST POPULAR '-, (Y

UKTV Play 2.0 on Mobile



Personalisation: Glass Slate App’:
Deeper & more sophisticated Integration of the linear experience



Where to next?

Further market
consolidation in the
race to control
content...

...and

Connect & leverage
combined data
capabilities

B Distribution B Content B Streaming video CIRCLES SIZED BY MARKET CAP (as of Feb. 27)

ABC
TO BUY Otter Turner Fox cable

l Marvel
. Media (CNN,  Warner Bros. (Fox News, 21st Century  ESPN Studios
$1B T, TBS) studios FS1, Nat Geo) Fox Studios ’

TO BUY

TO BUY

30%

DirecTV ) STAKE / Lucasfilm
T 10%
STAKE /  30%
Oath (Yahoo/ ~ Dreamworks N, K STAKE
AOL) CONTESTED . -
BID .
30% Hulu
~____ STAKE $5.88
et 17M subscribers
Discovery, -:_",'::E_'_:’E
' . _ Food Network, /’ -
E!, Bravo, Unwgrsal HGTV /;
CNBC Studios /
Go 90 /
CBS . _ CBS e
Interactive /s / ’ /
CNET / /, , RELATIVE
i1/ MARKET
1 d 0"‘ l"' I'I‘ n"" CA P
" Showtime . columbia |'. |I. |.' / Apple:
: ; « TO BUY Pictures | $9088B
(includes Sling) Paramount = | Google:
- oogle
459K broadband Y | $794
sony 1 -
| \ Pictures TV ." \ \ Amazon:
i24ANEWS $7368
\ W\ Facebook:
. Vlacom Media  |jonsgate/ L

: Central, BE O Ty
3M video ™ AMC, IFC, /':anag ’ $68/. \\\\

4M broadband News12 :
Networks BBC Amernca Starz Lionsgate R
Films e,

Note: *Assumes 3.8 revenue multiple **Assumes 3.1 revenue multiple
Source: the companies, news reports, Leichtman Research Group (cable/internet subs)
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